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We supply the very best cars in the world novem

Source: audi.com, bmw.com, daimler.com, landrover.com, maserati.com, porsche.com, volvo.com Page 2
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The Novem difference at a glance

novem

%

Full product
offering

Genuine wood
Aluminium

Carbon

Premium synthetics
Function & lighting

/7

4l

Superior growth

c.8% revenue CAGR
over the past 15 years?

D

Global footprint

12 locations worldwide
(Europe, Americas, Asia)

¢.5,500 employees

€

Highly attractive
financials

14-15% target
Adj. EBIT margin*

F

Sustainability

Targets on greenhouse gas
neutrality?

* 2025: Germany
» 2030: Europe
e 2035: Global

/N

High barriers to
entry

48% share of wallet®

on average for Novem’s top
three customers in 2020

The global #1

" 46% market share and
>2x the size of next player?

" 100% premium focus

Note: 1 CO2 equivalent neutral which is determined on basis of the ISO 14040/14044 and the current CML methodology to calculate the GWP; 2 For high quality trim elements and decorative function elements for car interiors, Roland Berger market study, Page 3
March 2021; ® Revenue CAGR FY 2004/05 to FY 2019/20, FY 2004/05 until FY 2015/16 numbers based on German GAAP as presented in management reporting, IFRS since FY 2016/17; 4 Mid-term target; 5 Calculated as the unweighted arithmetic
average of Novem'’s individual wallet shares with its top-3 customers, which are based on the Roland Berger market study, March 2021
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Strategic footprint serving global premium platforms novem

Vorbach Vorbach
2 4 2, 549 2, 301
{0} Head office {0} Central office & A'S
* 3 Langfang
e

{ W,A,C, S { W,A,C, S

Detroit

2 22

{o} Sales

Atlanta

& 51

i

Logistics /
assembly

= Cottondale

2, 28

@ Logistics /
assembly

Bergamo

2, 764 2, 749

~ 5,500 employees

% # of employees {é} Materials W =Wood A = Aluminium C=Carbon S = Synthetics

Note: All figures as of 31 March 2023 Page 4
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Insights into Novem’s revenue novem

By geography!2 By surface product?!

EEurope ®Americas H®Asia m\Wood ®Aluminium ®Premium synthetics

By platform?

m Customer 1 m Customer 2 mPlatform 1 ®Platform2 = Platform 3
®m Customer 3 Customer 4 Platform 4 Platform 5 Platform 6
Customer 5 Others Platform 7 Platform 8 Platform 9

= Platform 10 ® Others

Note: I FY 2022/23, share of revenue (incl. tooling); 2 Regional split by invoicing entities for FY 2022/23; 3 FY 2022/23, share of revenue series (excl. tooling) Page 5
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Products at a glance — with style and sophistication

Trim element front & rear
Door handle
Speaker grill

>100 platforms

Instrument panel e Centre console
IP centre stack Display bezel
IP driver & passenger Cup holder lid

Air vent bezel

Console lid front & rear
Trim armrest

c.4 million sets

e Special parts
Back panel (seat)
Hat rack
Roof handle
Lighting & function

c.28 million pieces

Note: Models, sets and pieces delivered in FY 2022/23
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Novem — a unique business case n0vem
@ The global #1
@ 100% premium exposure
AN\ High barriers to entry
éwﬁ Technology, quality and innovation leader

=2 Ultimate purchase driver
é% Clear vision and path for future value creation
-

Highly attractive financial performance

Page 7
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Novem as the global #1

/\
novem

Globalt

Others [y 46%) rm

Americas!?

Others [

Others 2%

Europel

49%)

—
novem

>2x larger
than next competitor

Market leader
in all 3 key regions

One of only 2

truly global full-liners

o~
novem | |
of scale in its niche
Note:! Indicative shares for high quality trim elements and decorative function elements for car interiors of key competitors derived from management estimates, market sizes, competitor revenues, annual reports and expert interviews for FY 2019/20 Page 8
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100% premium focus: key profit centre for OEMs

nove

Regions

Vehicle segments

OEM categories

Decorative trim
surfaces

I Frrimary focus

Secondary focus

Americas

Passenger

cars (A-C)

Passenger

cars (D-F) Sport cars

Lower-end
premium
brands

Premium
brands

Aluminium Carbon

Adjacent segments

Market segments — powertrain agnostic

SUVs Pickups

Super-
premium
brands

Premium
synthetics

Note: ! Ferrari, Bugatti, Lamborghini —i.e. low volume ultra high-end luxury vehicles

Page 9
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novem

Barriers to entry allow only top suppliers to be successful
Quality and Customer Scale Complex
Innovation embeddedness manufacturing

R 2o @

process and
know-how

@@

Comprehensive Ramp-up time and Long sales,
product portfolio investment development and
SOP cycles

o

Page 10
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Novem is driving the future of premium novem

» Hidden displays
Future trends = HMI / gesture control

= Morphing surface

Sensors & New
Lighting functions materials

Innovative solutions

Core products

Note: ! HMI = Human Machine Interface Page 11
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Active buyer decision: luxury aesthetics you can touch and feel novem

* Premium trim elements are one of the key differentiators and contributors to premium look and feel of the car

= Key profit center for OEMs as upgrade options deliver significant margins

Note: Photos showing the 2021 Mercedes S-class, supplied exclusively by Novem Page 12
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Key megatrends expected to drive future growth

Megatrend Examples Impact
@) Tech-integration * New design and comfort features (lighting, sensors, electronics) ++
@ Pre_miumi_satipn / = New high-end materials (e.g. glass, stone, textiles, leather, 4+

Individualisation hygienic materials)
= Digialsation e e +
'@[@_%O Electrification . (Ef:aevsgricb\lﬁtkcl)ig!se)s expected to have more interior surface +
6‘% Autonomous driving * Gives more importance to decorative interior trim elements +
Smart transportation . glg:qta%%nf%rra;igcv r;;ﬁitlii(%gr ridesharing expected to create _

Page 13
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Further growth with existing and new customers novem

New customers!

B & ® P
New customers? NIO N\ @ A

N . A
Premium OEMs? o @ ==y . . Y/ A &
reatWaII

New customers?

BRILLINNCE

Y
@

Q

Premium OEMs? GEELY =svion @m=zo g

if/-
gm GMC @ {E
et  LINCOLN LYNK2CO

|m
nH

Premium OEMs?

===== Jeep cooewr @ @ @

Note: ! Several discussions regarding potential business ongoing; 2 Existing customers Page 14
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novem

Financials show highly attractive profile

in € million FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22 FY 2022/23
Income statement
Revenue 711 652 603 615 700
Adj. EBIT 126 94 86 81 82
Adj. EBIT margin (%) 18% 14% 14% 13% 12%
Adj. EBITDA 153 124 117 112 114
Adj. EBITDA margin (%) 21% 19% 19% 18% 16%
Cash flow
Capital expenditure 39 30 16 19 18
Capital expenditure as % of revenue 5% 5% 3% 3% 3%
Free cash flow 75 85 90 65 85
Balance sheet
Trade working capital 68 47 50 41 53
Total working capital 143 127 125 127 124
Net financial debt 320 258 258 166 123
Net leverage (x Adj. EBITDA) 2.6x 2.2 2.2 1.5x 1.1x
Note: FY2018/19, FY 2019/20 and FY 2020/21 financials based on Car Interior Design (Luxembourg) S.ar.l., consolidated Page 15
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Novem ticks all the boxes for a best-in-class automotive supplier novem

Vv Track record of organic growth c.8% revenue CAGR (FY 2004/05 until FY 2019/20)?

Vv Continued market outperformance 5-6% revenue growth?

v/ Strong profitability 14-15% target Adj. EBIT margin?

Vv Proven resilience through the cycle = 100% premium exposure
Vv High visibility on future development = Clear visibility given high share of awarded business
Note: ! Revenue CAGR FY 2004/05 to FY 2019/20, FY 2004/05 until FY 2015/16 numbers based on German GAAP as presented in management reporting, IFRS since FY 2016/17; 2 Mid-term target page 16
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novem

Novem Group S.A.
19, rue Edmond Reuter | 5326 Contern | Luxembourg

E-Mail: investor.relations@novem.com
www.novem.com



www.novem.com
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